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SOCIAL & MOBILE
MEDIA:

Critical Elements For A
Successful Employee
Ambassador Program

74%

of employees
feel that they're
missing out
on company
information
and news.

Fun, short videos of
on-the-spot interviews
with employees will
engage the employees
and showcase the
culture of your company.
Make them available for
employees to share on
their social channels.

55%

of employees
said that
a mobile
application
would help
them be more
informed and
engaged with
their company.

Opportunity:

Rethink your internal communication plan
and channels and think social platforms and
mobile apps.

f~7Idea:
% Create a group of internal “Trendsetters” —

well-respected, peer-nominated individuals

who can ideate great ideas and ways to
communicate, educate, and share the brand
values and culture within the organization,
and show employees how to become
“social” with the brand.
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